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great sound byte.But few even close to
hat customers want or need
54% of CCA
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are we really joined up?
hat your customers expect when they

Confidence, Consistenc

Any communication should k
immediate acti
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direct and

ur walk - how would you feel if you
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Placeholder for Poll
Mwho has called
Neiracompany lately
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Nhere's that phone number?
y and how customers want to

Easy to contact — Phone nu

Effortless to c

Full custo vailal

how, when and with who you are going to

social media responses (get it out of the
of marketing!)
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Jon't Ask if you can’t Act

then act on it
Do regular surveys at va

Share results quickly with

Act on it fast! S

sk for an opinion if you aren’t going to do
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The best & only arbite
Sam Walto
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tomer the time and attention

Don’t underestimate the
Pre-empt the next contact \
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